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Pre-Launch Phase: Course Creation
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Launch Phase: Putting Your Course on Sale

Post-Launch Phase: Growing Your Audience
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Pre-Launch Phase:
Course Creation

Choose the course topic and gather material

Specify the topic
Enter your
notes here
Define your audience
1. How old is your average learner?
Answer these
questions:

2. Is there a specific gender?

3. What is their level of education?
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4. What are their jobs and positions?

5. What are their hobbies?

6. Are there any other identifying characteristics?

Create the course

Choose the authoring tool

Create your
own ranking
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Launch Phase:
Putting Your Course
on Sale

Choose the selling platform

Create a sales page

Upload the content

Decide on the price
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Specify your
criteria
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/Trite a course title

and description

Don’t forget:
- logo and images
- color scheme

Compare your
Competitors' prices
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Post-Launch Phase:
Growing Your Audience

Promote your course
/;)ose the channels

or enter those you
already use

- Email marketing
campaigns

- Blog posts

- Webinars

- YouTube videos
- Social media

Monitor analytics

Considering selling
your courses online?
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Fast platform for selllng & Mycourses [6] Top Leadership and Management Courses
L These essential courses cover everything from product management basics to leadership skills. They

online courses & completed [
Start selling courses quickly on a Achievemen ts
ready-to-go marketplace. Share & Messages [T
your knowledge and grow your
revenue without the tech headache. ‘

Leadership master class Product strategy Cross- team ana

$80.00  Lidia Howard $180.00

Get started
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